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Using Frequent Flyer Miles 

T
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Dear 
Subscriber

Exchange rates as of 10/24/2010   
1 euro = $1.40
Swiss franc = $0.98
1 gallon diesel, Germany=$6.37

GEMüTLICHKEIT
The Travel Letter for Germany, Austria & Switzerland

Compared to Europe’s “in vogue” destinations such as Tuscany and Provence, Austria’s 
Zillertal gets but a trickle of North American visitors...and for that we can be thankful.   

hose who look at the number 
of dollars in circulation and 
worry about the future can take 

some respite in the fact that, despite its 
global distribution, the dollar pales in 

comparison with the 
world’s most prevalent 

currency—frequent flyer miles. They 
number in the trillions and are worth 
hundreds of billions. While no one 
knows for sure, most observers reckon 
the value of a mile to be about two cents. 
However, because of the numerous ways 
they can be accrued and redeemed, that 
figure fluctuates. Use 120,000 miles for a 
$4,000 business class ticket and the value 
of a mile is 3.3 cents. But use 25,000 miles 
for a $300 domestic flight and it’s worth 
just over a penny.

And yet, despite such abundance, 
a common complaint is the inability to 
actually use them. Sort of like, “Water, 

water, everywhere and not a drop to 
drink…” This primer will not be a 
magic bullet, but may help to clarify the 
do’s and don’ts of mileage redemption.

First A Little History
 The first program, American’s AA-

davanatge, dates to 1981 and was rapidly 
emulated across the industry. The pro-
gram was designed to reward the airline’s 
best customers and to build loyalty.

The programs rapidly proliferated, 
with each airline pursuing a similar ap-
proach; they simply locked-in existing 
customers and made regular travelers 
reluctant to switch brands for fear of 
losing status. 

nauspicious beginnings can 
produce surprising results. As 
I stepped down from the Zil-

lertal train on a rain-driven, stormy day 
12 years ago, my first 
impression of this 

valley was definitely inauspicious. Fog 
hung low, obscuring the mountains and 
a cold rain dripped down my neck. My 
expectations for the coming week’s vaca-
tion were modest. I didn’t expect that I’d 
come back to this valley so often in the 
coming years. I sloshed through pond-
sized puddles to Hotel Theresa, adjacent 
to the Zell am Ziller (not to be confused 
with Zell am See) train station, walked 
into the lobby, and was greeted like a 
member of the family. Frau Egger, the 
owner, led me to a quiet table and gave 
me a steaming pot of tea accompanied 
by Apfelstrudel (of course, mit Schlag!). 

The sun soon appeared and the valley 
worked its magic. Since then I’ve re-
turned six times—and will continue to 
do so in the coming years because there 
are now old friends to see and more of 
the valley to explore.

The Zillertal, or valley of the river 
Ziller, stretches 32 km from Jenbach 
in the Inn Valley southward into the 
mountains to Mayrhofen. The valley is 
a perfect spot to spend a week, decom-
pressing, forgetting daily problems and 
worries, and getting to know the area 
and what it has to offer. 

Timing a visit doesn’t really mat-
ter; any month offers special experi-
ences. No matter what season, music, 
especially Alpine folk music played 
on the zither, hackbrett, harp and 

How to Fill a Blank Screen
I haven’t the faintest clue what I am 

about to punch into this keyboard. Sure, 
thoughts of European travel ricochet 
about my head as always, but there’s 
no compelling message desperate to be 
delivered. So, I hope you’re ready for a 
disconnected stream-of-consciousness 
ramble. Here goes.

Let’s start with the dollar and see 
where that takes us. A few weeks ago, 
for the first time that I’m aware of, one 
dollar purchased less than one Swiss 
franc. As you can see by the box in the 
lower right corner of this page, the franc 
has dropped back a bit from that, but 
with the foreign transaction charges lev-
ied by most credit card companies, the 
math is now pretty simple; if the menu 
says the Rösti is CHF 18, it’s going to 
cost you right around $18. It also means, 
for example, that double rooms at one of 
our favorite Swiss hotels, the Löwen in 
Worb near Bern, cost from $175 to $195. 
It’s a lovely, friendly little hotel but at 
this exchange rate, it’s overpriced for 
North Americans.

Since I can’t give up Switzerland, I 
must choose my hotels and restaurants 
very carefully and spend less time 
in cities such as Zürich, Geneva, and 
Lucerne, and more time in places like 
Langnau in the Emmental, and Sachseln 
in the Heartland. A second-class, four-
day Swiss Rail Pass for two persons 
will cost about $425 but that’s better 
than the $640 to travel in first-class on 
the same trains. If I’m traveling by car 
I’ll rent it in Germany where a compact 
car is about 30-percent less expensive 
than in Switzerland. 

Perhaps you’ve also noticed the dol-
lar has been losing ground to the euro, 
dropping about nine-percent from late 
September to mid-October. 

With a weakening dollar in mind, 
here now, just down from the mountain, 
are my 10 commandments for saving 
money on independent travel in Europe:

1. Book rental cars as early as possi-
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Using Gemütlichkeit
• Hotel prices listed are for one night. Discounts 
are often available for longer stays.
• All hotel prices include breakfast unless oth-
erwise noted.
• Local European telephone area codes carry 
the “0” required for in-country dialing. To phone 
establishments from outside the country, such 
as from the USA, do not dial the first “0”.

Back issues Website
Many back issues in PDF format from January 1993 
are available free to subscribers only at www.gemut.
com. To access the issues, enter the user name and 
password published in this space each month. The 
new codes are:

    User Name: zill  Password: 4596

GEMüTLICHKEIT
The Travel Letter for Germany, Austria & Switzerland

ble. If the price goes down later, re-book.
2. Buy airlines tickets as early as prac-

ticable. Eight out of 10 times you’ll get the 
best fare. If you purchase through a live 
agent you’ll get services and options not 
available online.

3. Use an ATM card to obtain foreign 
currency. You get the best exchange rate.

4. Don’t sign credit card slips in dol-
lars when in Europe. It’s a scam called 
Direct Currency Conversion and will cost 
you an extra three to five-percent on each 
transaction.

5. When dealing with rental car 
agents in Europe, get it in writing.

6. Book hotels online. Start with 
Gemut.com but don’t forget Hotwire.com 
and Priceline.com and always consult 
BiddingforTravel.com.

7. Forget trip cancellation insurance 
unless you stand to lose more than $1,000 
if you have to cancel for medical reasons. 
If you must buy, do it within 15 days of 
booking your trip

8. Travel the countryside. Almost 
everything is cheaper there.

9. Travel October through May.
10. Consider renting an apartment or 

flat and do some of your own cooking.
Follow these guidelines and you’ll 

blunt the effects of a rising euro and franc.
**** 

Ugh. Germany has introduced a new 
eco tax on flights departing the country. 
If you’re flying nonstop back to North 

America it will cost you €45. Shorter 
trips, such as flying home via London, 
are assessed a lower fee. The tax takes 
effect January 1, 2011, and our current 
understanding is that it can be avoided by 
purchasing tickets prior to that date.

****
The Times of London reports airlines’ 

return to profitability is partly because 
spending by Americans on travel is 
increasing at about twice the rate of the 
overall U.S. economy. Of more interest 
to those contemplating the purchase of 
transatlantic air tickets in the near future 
is this: Airlines are keeping a cap on capacity 
so fares can rise; introducing extra charges; 
cutting costs; and merging with other carri-
ers. So don’t look for lower fares in 2011.

****
There was a furor over the U.S. State 

Department terror warning to European 
travelers in early October. Critics said its 
“be careful” and “avoid crowded places 
where tourists gather” advice was im-
practical and vague. After all, they said, 
how does one travel in Europe without 
avoiding airports, rail stations, and the 
tourism centers of cities such as Paris, 
Berlin, Rome, Munich and Vienna? 

Well, unless you travel to Europe by 
boat, there’s no getting around spending 
time in a European airport. Other than 
that, however, it seems to me the safest 
places in Europe are the back roads of 
Germany, Austria and Switzerland. 

****
Apologies to our regular mail sub-

scribers for last month’s disaster. The 
story of how it happened is too long to 
tell here but our printer/mailing house 

in Tennessee, which has provided us 
with top-notch service for many years, 
accidentally replaced the issue’s front 
page with an ad. We didn’t learn of 
the error until we started hearing from 
readers. To its credit, the printer/mail-
ing house immediately re-printed the 
issue and mailed it to our entire regular 
mail list. Electronic subscribers were 
not involved as there was no front page 
error in the PDF version.

As soon as we became aware of the 
foul-up we e-mailed as many regular mail 
subscribers as we have e-mail addresses 
for. Unfortunately, that’s less than half of 
you. So, in case we need to contact you 
quickly, it would be helpful if we had 
your e-mail address. Sometimes there are 
delivery, payment or change-of-address 
issues that can be easily handled via e-
mail. In addition, as you may know, we 
also publish a free electronic newsletter 
that often contains time-sensitive travel 
deals and discounts. Please let us include 
your e-mail address in your subscriber 
profile. Send it to bob@gemut.com.—RHB

http://www.Gemut.com
http://www.Hotwire.com
http://www.Priceline.com
http://www.biddingfortravel.com
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ZIllERTAl
Continued from page 1 Altitude: 580 meters/1,903 feet

Visitor information: Zell-am-Ziller 
Tourismus, Dorfplatz 3a, A-6280 Zell 
am Ziller, tel. +43/(0)/5282/2281-0, 
www.zell.at  
Land transportation: Rail service from 
Innsbruck, Vienna, and Salzurg via 
Jenbach. 
Driving distances Zell-am-Ziller:
Frankfurt 543 km 339 mi
Innsbruck 61 km 38 mi
Milan  472 km 295 mi
Munich  149 km 93 mi  
Salzburg  169 km 106 mi
Vienna  463 km 289 mi
Zürich  349 km 218 mi
Airports near Zell-am-Ziller: Salz-
burg, 162 km/101 miles, Munich Air-
port, 188 km/117 miles

zillertal Basics provides a clear picture of daily farm life 
in the pre-industrialized Zillertal. The 
sitting room, equipped with a Gaulofen 
(the Zillertal version of a Kachelofen, con-
structed of tiles and brick, it provides a 
warm place to sit or to dry clothes), and 
the kitchen were the heart of the family 
home. Be sure to notice the kitchen’s 
original hearth and the cabinet used to 
store flour and other staples.

Over the years, a chapel, a large 
outdoor oven for baking bread and dry-
ing apples and pears, a fountain with 
trough, and a barn have been added to 
the site. A garden and cows, sheep and 
goats provide a sense of the vitality that 
the old buildings once had. 

On 15 August (Assumption Day, a 
holiday in Tyrol) the museum hosts a 
celebration of music, dancing, and spe-
cial programs for children.

The Strasser Häusl & Silent 
Night: For more insight into farm life 
in the Zillertal, visit the Strasser fam-
ily home (Laimach, A-6283 Hippach, 
tel.+43/0676/322 5522 entrance, €2) in 
the Laimach section of Hippach—this 
is another comfortable walk, much of it 
along the river from Zell. It’s a hidden 
treasure, off the tourist path, and played 
an intrinsic part in the Silent Night story. 

According to the Zillertal version, 
Silent Night, although written and first 
sung in 1818 in Oberndorf (near Sal-
zburg), was spread to the rest of the 
world by two families from the Zillertal.  
Karl Mauracher, who lived in Fügen and 
built and repaired organs, was called to 
the church in Oberndorf. He repaired 
the bellows, then asked church organist, 
Franz Gruber, to test it. Gruber began 
with a prelude, but then launched into a 
different song, which caught Maurach-
er’s attention. Gruber (who had written 
the music) evaded questions about the 
composer, but gave the piece to Mau-
racher, who brought it home to the Zil-
lertal. From him, the song passed to two 
local families, the Rainers, from Fügen, 
and Strassers, from Hippach, a more 
remote village deeper in the valley. The 
children from both families were known 
for their singing abilities.

The Rainers, invited to perform for 
the Austrian Emperor, Franz I, and Tsar 
Alexander of Russia, guests of the local 
count, were overwhelmed by all the no-

guitar, fills the valley, long known for 
its fine musicians. 

When winter and the snows descend, 
the valley’s high season, ski season, kicks 
in—from Zell, with the help of lifts, ski-
ers have more than 600 km of trails to 
explore. Like many Catholic regions in 
Germany, Austria, and Switzerland, the 
Zillertal celebrates the “fifth season:” 
Fasching or Karnival. In the weeks lead-
ing to Ash Wednesday, revelers, dis-
guised in costumes and old, handmade 
masks, make light of winter’s darkness. 

With the first weekend in May comes 
Gauderfest in Zell, a huge celebration 
with folk music and traditional costumes 
that marks the advent of the warm 
months. In spring, summer, and fall, vaca-
tioners can explore an extensive network 
of hiking trails that leads through moun-
tain pastures and forests of tall pines 
rustling in the wind. In May and June, 
wildflowers—alpine roses, gentians or 
perhaps even wild orchids—create pools 
of color in mountain meadows. Even the 
valley floor turns fragrant with the scents 
of elderflowers and meadow sweet. 

As summer progresses, the scent 
of hay drifts through open windows, 
underscoring the valley’s strong roots of 
agriculture. The cows come home—liter-
ally—in late September and October. Ev-
ery spring, farmers, following an ancient 
tradition, herd them to high mountain 
pastures for the months of warm tem-
peratures, long days, and abundant food. 
There they graze on fragrant grasses and 
wildflowers, which makes the milk espe-
cially rich and healthful. When fall ap-
proaches, they are herded home to win-
ter quarters. Beauty queens are not given 
a finer toilette. The cattle are scrubbed 
clean, decorated with flowers and, with 
their bells klingling, return to barns in the 
valley. Called the Almabtrieb, it’s a time 
for a festive parade through town and 
perhaps a chance to drink some of the 
local beer. 

Magical Christmas: With sweet-
smelling pine trees and twinkling lights, 
platters of Christmas cookies and yeast 
stollens, feasts and carols, this is a Christ-
mas of childhood, peaceful, uncommer-
cial, and full of scents and memories. 

Sights & Activities
Clearly, keeping yourself occupied in 

the Zillertal is never a problem, so let me 
provide a few suggestions that will lead 
you to your own discoveries:

St. Vitus Church: By the time Zell’s 
church, which dominates the center of 
the town, was built in the 1770s, Chris-
tianity had been present in the valley 
for 1200 years. In fact Zell’s name comes 
from a Latin word, Celle. Towns that 
bear this name today (for example, Celle 
near Hannover or Zell am See farther 
east in Austria), attribute their origins 
to the site of a hermitage or monk’s cell. 
Look carefully at the current church’s 
simple exterior and you’ll notice that the 
tall, thin tower differs from the rest of 
the structure. The spire survives from a 
14th Century church, Gothic in style, and 
was incorporated into the new church. It 
is considered to be one of Austria’s most 
beautiful churches, so don’t miss the 
octagonal sanctuary, dominated by an 
ornate high altar, elegant side altars and 
crystal chandeliers.

Zillertal Regional Museum: A 
pleasant walk along the riverside path 
from Zell leads to the Zillertal Regional 
Museum, a collection of farm buildings 
saved and relocated from other sites in 
the valley. The main building, a farm 
house dating to 1713, originally sat on 
a 12-acre plot of land just big enough 
to sustain a family. Thanks to a careful 
restoration (1996-1997), the home now 

http://www.zell.at
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Key Websites for the Traveler
• www.gemut.com Gateway site for 
travelers to Germanic Europe, including car 
rental, rail passes, hotel bookings, travel tips, 
and past issues (free access to back issues for 
subscribers; see log-on info on page 2).
• www.viamichelin.com The Michelin 
database of hotels and restaurants, plus great 
interactive trip planning tools
• www.travelessentials.com Guide-
books, maps, travel accessories, luggage, 
all  at 10 percent  off for subscribers. Use 
discount code gemut2010.
• maps.google.com Amazing map re-
source. Driving & walking. Zoom in-out. Great 
detail city & country. Satellite & terrain views.
• bahn.hafas.de/bin/query.exe/en 
German rail website, with train schedules 
throughout Europe, as well as Germany.
• www.sbb.ch/en/  Swiss and Euro-
pean rail schedules
• www.ski-europe.com  Top Web re-
source for skiers with much info on Alpine resorts
• www.myswitzerland.com Website 
of Switzerland’s national tourist authority
• www.germany-tourism.de Germa-
ny’s national tourist authority
• www.austria.info/us Austria’s 
national tourist authority
• www.historicgermany.com  Web-
site for an alliance of historic German cities
• www.thetravelinsider.info  Info on elec-
tronics for travelers — cell phones, computers, etc. 

bility and requested to be concealed be-
hind a curtain. As they sang Silent Night, 
both Kaiser Franz and Tsar Alexander 
were struck by the song’s simple beauty. 
The Tsar invited the Rainer family to 
perform in St. Petersburg, which led to 
invitations from other royal courts, in-
cluding Queen Victoria’s in England. By 
Christmas, 1839, the family sang Silent 
Night in New York, near the site where 
Trinity church was being built.

Meanwhile, a relative of the Rain-
ers, a cattle trader in Leipzig, suggested 
that another local family of singers, the 
Strassers, come to the Leipzig Christ-
kindlmarkt in 1831. Lorenz Rainer, a 
farmer and glovemaker, planned to 
sell the gloves at the market and attract 
customers through his children’s choral 
performances. He dressed them in Zil-
lertaler folk costumes and they sang in 
front of his booth. Word of the new carol 
spread quickly and on Christmas Eve, 
the Saxon King invited the family to sing 
for Christmas Mass. In subsequent years 
the Strassers sang in Berlin, from where 
the song spread throughout the German-
speaking world.

Only a plaque in Fügen (Kapfling 
13) marks Mauracher’s home, but the 

removed from the valley. But even today, 
there are no permanent human settle-
ments. Several small restaurants, hostels, 
and hotels opened in the 20th century to 
provide meals and overnight accommo-
dations during the summer season for 
hikers and bikers, but these enterprises 
close during the winter.

A private bus company runs regu-
lar service into the valley. Take the bus 
(the stop is in the large parking lot in 
Mayrhofen behind the post office, a 10 
to 15 minute walk from the train station) 
to the final stop at the edge of the water 
reservoir. A few yards ahead is a small 
hotel with a restaurant and outdoor 
dining area that looks over a milky-blue 
lake, sheer rock faces of the mountains, 
and numerous waterfalls. After a group 
of hikers at the next table ordered the 
lunch specialty, trout, the waitress 
walked by with a large, empty bucket, 
then reappeared, the bucket sloshing 
with water and several trout. Within 20 
minutes, the fish was on the table—one 
served “blau” (steamed) and the other 
sautéed and accompanied by glasses of 
chilled Grüner Veltliner. I began to wish 
I, too, had ordered trout.

Even a short hike into the valley 
reveals its unspoiled beauty. The path 
leads through green pastures where 
cattle graze on grass and a profusion 
of blossoming flowers, past waterfalls 
plunging down the rock faces of moun-
tain, and patches of delicate ferns punc-
tuated by bluets pushing up between 
the fronds. An eagle soared overhead 
and other birds chirped and sang in the 
woods. As I walked, butterflies drifting 
from flower to blossom drew me further 
down the path.

Gauderfest: As far back as the 
1400s, a church holiday in the Zillertal 
celebrated the end of the long, harsh 
winter. Venetian traders set up a mar-
ket brimming with tempting wares for 
the local people. The holiday survives 
today as Gauderfest, Austria’s biggest 
and oldest spring festival. While visiting 
the Zillertal during these festivities has 
its rewards, hotel reservations can be 
scarce, so early planning is essential. 

Unofficial events, such as folk music 
concerts, lead up to Gauderfest, which 
opens on the first Friday in May with 
the tapping of a beer keg. The locals 

18th Century Strasser house, under 
historic protection, was painstak-
ingly restored in 1999 thanks to one 
woman, Rosie Kraft. The home, next 
to a meadow, is furnished with period 
pieces and contains many mementos 
of the family’s performances and of the 
song itself. The small rooms, including 
the kitchen, a curing room, living area, 
and bedrooms, are filled with all the 
artifacts needed to run a home in the 
mid-1800s. The entire building, with its 
wooden furniture, walls, ceilings, and 
hand-made furnishings, reflects the 
beauty of the Strasser singers’ simple 
but elegant music. After a tour, Frau 
Kraft often offers a glass of Schnapps or 
Kaffee und Kuchen and a chance to learn 
more about the house and its history 
in a gemütlich atmosphere around the 
family’s table.

Stilluptal: An extensive network of 
trails throughout the Zillertal for every 
level of ability is the surest way to expe-
rience the unspoiled natural beauty of 
the region. Begin your exploration with 
some shorter hikes, perhaps to Maria 
Rast (near Haizenberg above Zell), just 
to acclimate to the altitude and activity. 
Then, explore the Stilluptal, one of the 
four “side valleys” (the others are the 
Zillergrund, Zemmgrund, and Tuxertal) 
that extend farther into the mountains 
from the main valley at Mayrhofen. 
Despite a man-made lake (which has im-
proved flood control in the Ziller valley), 
the Stilluptal provides a peaceful respite 
in an area of immense natural beauty. 
Devoting a full day to its exploration 
would not be excessive. 

The valley, with its intact ecosystem 
and high level of biodiversity, is a biologi-
cal treasure, barely touched by human 
activity. The wild inhabitants include 
eagles, falcons, unusual alpine wildflow-
ers, marmots, chamois, and over 500 
species of butterflies. Non-native species 
have not been introduced to jeopardize 
species native to the valley and with the 
exception of the reservoir, natural forces, 
such as avalanches, landslides, and water, 
continue to shape the valley. 

Human history has touched the 
Stilluptal only relatively recently and 
lightly. In the 1600s farmers began to 
pasture cattle in Stilluptal meadows 
and in the 18th and 19th centuries, iron 
ore, garnets, quartz and amethysts were 

http://www.gemut.com
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http://www.myswitzerland.com
http://www.germany-tourism.de
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http://www.historicgermany.com
http://www.thetravelinsider.info


Low-season airfares to Europe

Consolidator Air Fares
Best fares on Lufthansa, American, Delta, 

United, British Air, LTU, Northwest, Swiss, etc.

IMPORTANT:  Fares are  round trip to Germany  for 
mid-week travel and do not  include tax, fees, & fuel 
surcharge. Call for a to-the-penny quote or get an 
e-mail quote at www.gemut.com

800.521.6722
Cars also available in most     

European countries

• Upgrades through 12/31/10. Discounts for longer 
rentals. All rates quoted in this ad are as of 10/1/10, 
subject to change without notice but lock-in at 
booking. Rates based on one-week booking . Rates 
include unlimited mileage, 3rd party liability ins. 
but do not include VAT, CDW, theft insurance, 
road tax, and airport fees. 

Car 1-week xtra day
Opel Corsa $207 $30
VW Golf (w/upgrade*) $207 $30
Opel Astra (Auto) $327 $48
VW Passat (w/upgrade*) $247 $35
VW Passat  (Auto) $393 $56
Audi A4 $379 $54
MBZ C180 (w/upgrade*)   $267 $38
MBZ C180 (auto/GPS) $390  $56
MBZ E200 (Auto/GPS) $483  $69
VW Touran  $347 $50
VW Golf SW $284 $38
VW Passat SW $327 $47
Audi A4 SW (GPS) $377 $54
BMW 530 SW (Auto/GPS)  $613 $88
Volvo V70 SW (GPS) $419  $60
VW Sharan 7-pass $676 $97
VW Minibus 9-pass $676 $97

Austria
Fiat Punto $237 $34
FOrd Focus $253 $36
VW Golf (Auto) $457 $65
Mercedes B-Class  $306 $44
Peugeot 407 $327 $47
Skoda Octavia $340 $49
VW Touran (Auto)  $442 $63
Ford Focus Wagon $283 $40
Skoda Octavia Wagon   $429 $61 
Renault Traffic 9-Pass $643 $92

Switzerland
Opel Corsa $263 $38
Opel Astra $287 $41
Ford Focus (Auto) $402 $57
Opel Vectra  $409 $58
Audi A4 (Auto/GPS) $977 $140
Toyota Avensis (Auto)  $476 $68
Opel Zafira  $458 $65
VW Golf Wagon  $408 $58
Ford Galaxy Van $579 $83
Renault 7-Pax Van (auto) $757 $108

European Auto Rental
Germany 

• Through Dec. 31, 2010, drive a Fullsize  
Mercedes C200 in germany for a week for 

$280, including 19% VAT. 

Best Current Deal

Travel MarT
www.gemut.com
A website for travelers to 
Germanic Europe

Atlanta ..........................................$361 
Boston ..........................................$347
Chicago .........................................$361
Dallas ............................................$372 
Denver ..........................................$419
Los Angeles ..................................$476
Miami ............................................$337 
New York ......................................$305
Orlando .........................................$411
Seattle ..........................................$476
San Francisco ...............................$476
Washington DC ..............................$380
Business Class  ...................$2700 to $4000
 Fares available from all  U.S. gateways

Gemütlichkeit's
Trip Planning &  
Booking Service 

• Hotel Bookings

• Hotel/Restaurant Recommendations 

• Backroads Itineraries

• Self-Guided Auto/Rail Tours

Ask about our individually 
tailored 14-day “Great Little 
Hotels & Restaurants of 
Germany” auto tours

800-521-6722

Your Berlin Headquarters

Hotel Art Nouveau
K'Damm & Savignyplatz neighborhood    

near many fine shops and small restaurants. 
Mention Gemütlichkeit for 10% discount 

Editor's choice.
Tel. 888-517-4342, Fax +49.30.32774440

Email: info@hotelartnouveau.de
web: www.hotelartnouveau.de

Travel	shopping	is	easy	at	www.gemut.
com.	You can now book hotels, purchase 
rail passes and point-to-point rail tickets, 
buy travel insurance, and request quotes 
on transatlantic airline tickets and rental 
cars. Secure, one-stop European travel 
shopping at www.gemut.com

Book European Travel

GEMÜTLICHKEIT Advertising Supplement

800-521-6722

Book Hotels Online 
www.gemut.com
. Three-star-plus hotels from:
Baden-Baden  ................... €60 
Berlin  .............................. €59
Frankfurt Airport  ............. €59
Garmisch-Partenkirchen  ..... €69 
Munich  ............................ €59
Munich Airport ................ €49
Wiesbaden ........................ €72
Graz .................................. €54
Salzburg  .......................... €49
Steyr  ................................ €99
Vienna  ............................. €36 
Vienna Airport ................. €79
Grindelwald ..................... CHF150
Interlaken ......................... CHF120
Lucerne  ........................... CHF99
Zürich  .............................. CHF110
Zürich Airport .................. CHF110

http://www.gemut.com
http://www.hotelartnouveau.de
http://www.gemut.com




Get the latest rail Prices at Gemut.com 

EURAILPASS  1 Adult  Saver*  Youth
 1st Cl.  1st Cl.  2nd Cl.
15 consecutive days     $756 $641 $491 
consecutive days        $980 $832 $636
1 month                          $1218 $1032 $793
2 months                   $1719 $1461 $1118
3 months                  $2120 $1809 $1382
EURAIL FLEXIPASS   1 Adult  Saver*  Youth
 1st Cl.  1st Cl.  2nd Cl.
10 days in 2 months   $893 $758 $583
15 days in 2 months   $1173 $999 $763
EURAIL SELECTPASS 
   3 adjoining countries 1 Adult  Saver* Youth
       1st Cl.  1st Cl.  2nd Cl.
5 days in 2 months  $479 $407 $312
6 days in 2 months  $529 $451 $346
8 days in 2 months $628 $536 $407
10 days in 2 months $727 $615 $470
   4 adjoining countries 1 Adult  Saver* Youth
 1st Cl.  1st Cl.  2nd Cl.
5 days in 2 months  $536 $453 $348
6 days in 2 months $586 $500 $381
8 days in 2 months $684 $582 $444
10 days in 2 months $782 $663 $506
   5 adjoining countries 1 Adult  Saver* Youth
 1st Cl.  1st Cl.  2nd Cl.
5 days in 2 months  $591 $501 $384
6 days in 2 months $641 $544 $415
8 days in 2 months $740 $627 $479
10 days in 2 months $835 $708 $541 
15 days in 2 months   $1059 $901 $689
AUSTRIAN RAILPASS 
 1st Cl 2nd Cl Child 1st Child 2nd 
            3 days in 1 month $201 $140 $101 $71
Avg Extra Rail Day (5 max.)  $28 $19 $14 $10

AUSTRIA-CzECh PASS
 Adult   Saver*    Youth 
 1st Cl   1st Cl       2nd Cl  
4 days in 2 months    $243 $207 $158  
Avg Extra Rail Day (6 max.)    $ 33 $ 28 $ 21

CzECh-GERMANY PASS  1 Adult Saver* Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
5 days in 2 months $377 $310 $310 $266 $266
6 days in 2 months $419 $344 $344 $296 $296
8 days in 2 months $491 $408 $408 $352 $352
10 days in 2 months $566 $471 $471 $410 $410

EUROPEAN EAST PASS 
Austria, Czech Republic, Hungary, Poland, Slovakia
5 days in 1 month                              $299 (1Cl)   $209 (2Cl)
Avg. Extra Rail Day (6 max.)                $36    $28
FRANCE RAlL PASS  Adults  Senior Youth
 1st Cl  2nd Cl  1st Cl  1st Cl   2nd Cl
3 days in 1 month $293 $250 $268 $217 $186
Avg. Extra Rail Day (6 max.)  $ 45  $37 $40 $ 33 $28

FRANCE SAVER PASS   2 Adults*
  1st  Cl   2nd Cl 
3 days in 1 month  $249 $215 
Avg. Extra Rail Day (6 max.)   $ 39 $ 31
FRANCE-ITALY PASS
 1 Adult   Saver*   Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
4 days in 2 months $351 $307 $307 $271 $232
5 days in 2 months $391 $341 $341 $301 $258
6 days in 2 months $432 $377 $377 $332 $283
7 days  in 2 months $473 $410 $410 $360 $313
8 days  in 2 months $513 $448 $448 $394 $341
9 days  in 2 months $554 $483 $483 $426 $366
10 days in 2 months $595 $519 $519 $454 $396
FRANCE-SwITzERLANd PASS 
 1 Adult  Saver*  Youth
 1st  Cl.    1st Cl  2nd Cl
4 days in 2 months $376 $319 $265
Avg. Extra Rail Day (6 max.)  $ 42 $35 $29
GERMAN RAILPASS
 1 Adult  Youth Twin Pass*
 1st Cl.  2nd Cl.  2nd Cl.  1st Cl.  2nd Cl.
3 days in 1 month $364 $277 $222 $280 $204
Avg. Extra Rail Day (6) $ 45 30 $17 $31 $23

AUSTRIA-GERMANY PASS
 1 Adult   Saver*   Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
5 days in 2 months $390 $332 $332 $285 $285
6 days in 2 months $429 $365 $365 $315 $315
8 days  in 2 months $510 $433 $433 $372 $372
10 days in 2 months $593 $504 $504 $433 $433
GERMANY-BENELUX PASS
 1 Adult   Saver*   Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
5 days in 1 month $405 $305 $305 $247 $247
Avg. Extra Rail Day (5 max.)  $43 $33 $33 $24 $24

GERMANY-FRANCE PASS
 1 Adult   Saver*   Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
4 days in 2 months $430 $388 $388 $350 $301
5 days in 2 months $475 $428 $428 $386 $333
6 days in 2 months $520 $468 $468 $418 $366
8 days  in 2 months $611 $550 $550 $479 $428
10 days in 2 months $701 $632 $632 $550 $496
GERMANY-SwITzERLANd PASS
 1 Adult  Saver*  Youth
 1st  Cl.  1st Cl  2nd Cl
5 days in 2 months $452 $385 $318
6 days in 2 months $498 $424 $350
8 days in 2 months $589 $503 $414
10 days in 2 months $681 $582 $479
ITALY RAIL PASS
 1 Adult  Saver*  Youth
 1st Cl  2nd Cl  1st Cl  2nd Cl   2nd Cl
3 days in 2 months $244 $199 $208 $169 $161
Avg Extra Rail Day $30 $24 $25 $20 $19
AUSTRIA-SwITzERLANd PASS 
 Adults  Saver* Youth
 1st Cl  1st Cl   2nd Cl
4 days in 2 months $366 $311 $257
Avg. Extra Rail Day (6 max.)  $ 41  $35 $28

SwISS SAVERPASS & SwISS PASS
 1 Adult Saver* Youth
 1st     2nd    1st 2nd 1st 2nd
 Class   Class   Class Class Class Class 
4 consec. days  $399 $266 $340 $226 $299 $200
8 consec. days   $576 $384 $490 $328 $432 $290
15 consec. days  $697 $465 $593 $395 $523  $350
22 consec. days  $805 $536 $685 $457 $604 $403
1 month $885 $590 $753 $503 $664 $443
SwISS SAVER FLEXIPASS & SwISS FLEXIPASS  
 2 or more Adults*    1 Adult
 1st   2nd  1st 2nd
 Class  Class  Class  Class
3 days in 1 month  $326 $217 $383 $255
4 days in 1 month  $395 $263 $463 $309
5 days in 1 month  $457 $305 $536 $358
6 days in 1 month  $519 $347 $609 $407
SwISS CARd 
1 month - 1 round trip                       $261 (1-Cl)  $187 (2-Cl)
plus 50% discount on rail tickets 
SwISS TRANSFER TICKET
1 month - 1 round trip                       $196 (1-Cl)  $130 (2-Cl)

TERMS & CONdITIONS: Prices on this page sub-
ject to change. Canceled orders refunded 85% of 
total charge. Handling fee for cancels is $25.

Special Considerations (Specify countries for countries 
chosen for Selectpass, additional rail days, etc.)

_________________________________________________________
_________________________________________________________

Method of Payment  (Visa   MC   AmEx  Diners)

Card #:__________________________Exp. Date_________Est. total amount: $_______

Name ________________________________________

Street________________________________________   

City__________________ State____ Zip____________

Daytime Phone_____________U.S. Depart. Date_______

Order online at 
gemut.raileuorpe.com 
or phone 800-521-6722 Fax form to 541-488-8468 or mail to: 

288 Ridge Road, Ashland OR 97520

(*Prices per person, based on two or more traveling together at all 
times. **Junior & Youth fares apply only to passengers under 26. 
Where senior fares are offered, 60 is qualifying age.Children 4-11 pay 
half the adult fare including Saverpass fares except Switzerland where 
kids under 16 are free with a parent.)

BUYING RAIL PASSES IN 2010
Because of currency fluctuation, pass 
prices are changing rapidly. Prices 
listed here are approximations. At 
www.gemut.raileuorpe.com you can 
securely buy the listed passes, as well 
as many others, plus book individual 
tickets. Or, for current prices, and to 
place a rail pass order, call 800-521-
6722x3, though we no longer book 
city-to-city tickets by phone.  For Euro-
pean timetables go to www.bahn.de. 

Product  # days  1st/2nd Class  Circle one  Passenger Name    (First and Last as on Passport)  Country of Residence  Price

IMPORTANT NOTE ABOUT PRICES: The US dollar prices on this page are 
based on the euro and are subject to change with currency fluctuation. Pass 
orders will be processed in dollars, but amounts charged may vary from 
prices shown on this page.

Mr./Mrs.

Mr./Mrs.

Mr./Mrs.

Mr./Mrs.

http://gemut.raileurope.com/index.html
http://gemut.raileurope.com/index.html
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Early booking

discounts as much

as $900 per

couple

Some 2 for 1 deals on

bookings prior to

August 31, 2009

Gemütlichkeit Special Offer   
Subscriber Discounts On 2011
European River Cruises 
Choose from dozens of itineraries and sailings. Here are just a few:

ENCHANTING DANUBE
 8 days, Budapest to Passau. From $1999

DANUBE DISCOVERy
 8 days, Vienna to Nürnberg. From $1999

RHINE DISCOVERy
 8 days, Nürnberg to Basel. From $1999

CASTLES ALONG THE RHINE
 8 days, Basel to Amsterdam. From $1999

LEGENDARy RHINE & MOSEL
 13 days, Amsterdam to Basel. From $3699

EUROPEAN JEWELS
 15 days, Buapest to Amsterdam. From $4499

EUROPEAN SERENADE
 13 days, Vienna to Amsterdam, From $3799

EASTERN EUROPE ExPLORER
 15 days, Vienna to Bucharest. From $4199

PARIS & EUROPEAN RIVER ROMANCE
 10 days, Paris to Nürnberg. From $2199

PARIS & THE HEART OF EUROPE
 17 days, Paris to Vienna. From $4199

GRAND EUROPEAN DISCOVERy
 15 days, Basel to Vienna. From $3999

GRAND EUROPEAN SERENADE
 27 days, Amsterdam to Bucharest. From $8499

GRAND EUROPEAN ExPLORER
 29 days, Basel to Bucharest. From $8499

When you sail with Uniworld
• Excursions included
• Non-smoking ships
• English language only
• Unpack only once
• Most deluxe ships in Europe
• Europe’s youngest fleet

• Email available - stay in touch
• Small ship ambiance (100 to 138 guests)
• Hotel-style beds
• Terry cloth robes
• Satellite TV in cabins
• Fitness Center

For free catalog or to book space phone Gemütlichkeit 

          800-521-6722 x 2

*Early Booking
Discounts as much
as $1200 per person

5% Off P
rices

Shown for 

Gemut

Readers
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Editor’s
 

ChoiC
E

wear Trachten and enjoy some beer and 
socializing before the hard work of the 
summer begins. On Saturday, a show 
features the powerful Haflinger horses. 
The high point of the weekend comes 
on Sunday with a parade of historic 
coaches, spans of horses and oxen, and 
men, women, and children dressed in 
their Trachten.

Practical Information
Traveling to the Zillertal is simple—

by car, from the Inntal Autobahn that 
runs between Innsbruck and Salzburg, 
the exit marked Zillertal Bundstrasse B16 
leads into the valley—50 km east of Inns-
bruck and 150 km west of Salzburg.  

Reaching the valley by train is equal-
ly easy. From Munich’s Hauptbahnhof, 
the Werdenfelser Takt will deliver you 
to Innsbruck in about three hours. 
(If you miss your connection in Inns-
bruck—which happens frequently due to 
close connections—go to MPreis on the 
ground floor of the station. This modern 
grocery store is a great place to assemble 
lunch for the train or sit down and sip 
a cappuccino.) In Innsbruck, transfer to 
trains running on the heavily traveled 
main trunk line between western Tyrol 
and Vienna. At Jenbach board the nar-
row gauge Zillertalbahn. The Innsbruck 
and Jenbach stations both have elevators, 
so no need to drag luggage up or down 
steps. However, be sure to take care of 
any calls of nature before getting on the 
Zillertalbahn: the train’s top speed is 32 
km per hour, the trip takes 50 minutes—
and there is no toilet on the train!

From Jenbach, the Zillertalbahn runs 
every half hour from 6:05am to 9:05am 
(Departure times are prominently posted 
outside each station in the valley.) Zil-
lertalbahn tickets are not available over 
the Web, from Deutsche Bahn, or ÖBB. 
Though when I arrived in late June, con-
struction work had closed the Zillertal-
bahn ticket office, I was able to buy a 
ticket on board at no penalty.  (The pen-
alty is waived if the boarding station’s 
ticket office is closed.) 

Zell am Ziller, (population 2,000) is 
a fine choice as a base if you are travel-
ing by train (and even if you have a car). 
Zell is about 45 minutes from Jenbach 
and close to the sites you’ll want to see. It 
also offers a variety of extremely pleasant 

hotels. Mayrhofen, with almost twice the 
population, is noisier, dustier, and much 
more touristy with a multitude of hotels 
and souvenir shops that detract from the 
natural beauty of the mountains.

Hotels & Meals
As a matter of practicality and 

economy, I suggest booking your room 
with half or full pension. Hotels Bräu, 
Theresa, Sonnenhof and Tannerhof offer 
carefully cooked meals of local produce. 
The menu choices at Hotel Bräu are most 
typical of the Zillertal cuisine. 

Hotel Theresa
My favorite Zillertal hotel is Well-

ness-Geniesser Hotel Theresa, just a few 
yards from the Zell train station. Once 
you’ve stayed there, you’re a Stammgast 
and the next time you return you will be 
warmly greeted by name. This family-
owned hotel, established 45 years ago by 
Frau Theresa Egger, has become 
a stylish destination that 
offers all the comforts—and 
more—of home. The entire family works 
together to run the hotel. The result of 
their efforts is a work of art that produc-
es a true community among guests. 

Frau Egger oversees the entire op-
eration. Anyone who stays at Theresa 
knows not only her organizational skills, 
but the warmth and sense of caring she 
conveys. Her husband, Siegfried Egger, 
handles the hotel accounts and manage-
ment, leads mountain hikes, and in the 
evenings watches over guests’ needs in 
the dining room. Son Stefan presides 
over the kitchen as an accomplished chef 
(and occasionally offers classes on cook-
ing and herbs) and his wife, Christa, is 
ever-present at the reception desk and 
dining room, ensuring that guests feel 
welcome and cared for. The Eggers’ 
daughter, also named Theresa, runs the 
wellness area of the hotel and is an ex-
pert sommelier in the dining room, offer-
ing advice on the wines that complement 
Stefan’s menu. 

During the day, the hotel offers a 
range of activities from hikes to crafts 
and cooking. Try to schedule a stay that 
includes a Wednesday, because that 
means a hike to the Egger mountain 
cabin and a picnic at long tables with 
a view of the mountains. Pools, whirl-
pools, a fully equipped gymnasium and 

large sauna area offer further relaxation 
after a strenuous hike or ski.  Bicycles 
are available for loan—as is a Harley-
Davidson motorcycle, if you are so 
inclined. Rooms with a balcony are com-
fortably furnished and spacious, with 
well-equipped bathrooms.

Public areas of the hotel are fur-
nished with antiques. Before dinner, 
guests gather in the wood-paneled 
lounge, divided into seven seating areas 
to accommodate small groups, to drink 
a glass of Sekt or simply to enjoy each 
other’s company. A huge wood carving 
of St. Jerome (from Oberammergau) 
dominates the main stairway leading 
to the lounge. Three elegant dining 
rooms plus an outdoor patio with a 
view toward the mountains encourage 
leisurely enjoyment of Stefan’s carefully 
prepared—and healthy—meals.
Daily Rates: Doubles €126 – 180 (in-
cludes Halbpension), per person. Single 
supplement is an additional 30%, al-
though it’s waived if the booking is for 
seven or more nights.
Contact: Bahnhofstraße 15, A - 6280 Zell 
im Zillertal, tel. +43 5282 22860, info@
theresa.at, www.theresa.at
Rating: Quality 18/20, Value 16/20

Hotel Gasthof Bräu
Located in the center of town, Hotel 

Bräu has provided guests with a bed and 
good meals since 1500. It’s owned by 
the Kolbitsch family, direct descendents 
of the first free brewer in the Zillertal, 
and anyone entering the hotel feels 
the embrace of five centuries of tradi-
tion. Rooms are cheerful and spacious, 
large enough to include sitting areas, 
and individually decorated in Tyrolean 
style—many have beamed or wood-
paneled ceilings. All beds have organic 
mattresses.  

Public areas include several dining 
rooms, all steeped in 500 years of tradi-
tion and hospitality. Large tiled ovens 
keep dining rooms at gemütlich tempera-
tures during winter evenings. A large 
garden area tempts guests to relax with 
a good book after a session in the sauna. 
Fly fishermen (or women) can take 
advantage of one of the hotel’s more 
unusual perks: a private stretch along 
the river where guests are invited to fish. 
If the catch is large enough, the fish can 

http://www.theresa.at
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be brought back to the hotel, where the 
kitchen will prepare it for dinner.
Daily Rates: Per person rates €54 to 
€109, depending on room category and 
season, and including Halbpension
Contact: Hotel Gasthof Bräu, Dorfplatz 
1, A-6280 Zell am Ziller, tel. +43/5282 
2313, info@hotel-braeu.at, www.hotel-
braeu.at
Rating: Quality 16/20, Value 17/20

Das Posthotel 
An apartment hotel catering to 

groups of two to six people, Posthotel is 
located on the main road not far from the 
town center. Its sleek lines are a contrast 
to the traditional Hotel Bräu. The brand 
new building incorporates modern style 
into traditional Zillertal design. The 
hotel’s architect made liberal use of local 
natural materials: Swiss pine, spruce, 
oak and travertine. The suites, on the 
three upper floors, are permeated by the 
scent of fresh wood. 

Suites include a sleeping area, sit-
ting area with Kachelofen (an electric 
version for easy use), bathroom with 
shower or bath, and a small, but ultra-
modern kitchen with a microwave-grill. 
The outdoor, stainless-steel swimming 
pool is used all year (part of the pool is 
indoors—in winter guests jump into the 
pool inside and then pass into the heated 
outdoor area). Saunas (Turkish steam 
bath, herbal sauna and Finnish outdoor 
sauna) with rest areas adjoin the pool.
Daily Rates: Per apartment for two to six 
persons, €130-295, breakfast €11 
Contact: Das Posthotel, Rohrerstraße 4, 
A-6280 Zell im Zillertal, Tel +43/5282 
2236, info@dasposthotel.at, www.das-
posthotel.at
Rating: Quality 16/20, Value 16/20

Ferienhotel Sonnenhof
Still further out of Zell on Rohrer-

strasse is the Ferienhotel Sonnenhof, 
located at the valley station of the ski 
lifts serving the Zillertal Arena ski area—
perfect headquarters for a ski vacation. 
The hotel offers comfortable rooms and 
plenty of extras: a 9 x 11 meter swim-
ming pool (with a view), a sauna area, 
infrared cabin, whirlpools, hydrojets, 
and winter garden. In the sunny dining 
room, guests enjoy local, organic, care-
fully prepared foods—and of course, 
the local Zillertaler beer and schnapps 

to ward off any chill. To underscore the 
hotel’s commitment to local foods, it has 
just opened a large barn to house its herd 
of 50 dairy cows. This state-of-the-art 
facility with milking machines can milk 
cows three to four times daily. Children 
are welcome to visit the barn to find out 
firsthand where milk comes from.
Daily Rates: Per person €65-93 (includes 
Halbpension). For singles in a double 
room add €11 
Contact: Ferienhotel Sonnenhof, Rohrer-
str. 47, A-6280 Zell im Zillertal, tel. 
+43/5282 7125, info@ ferienhotel-son-
nenhof.com, www.ferienhotel-sonnen-
hof.com
Rating: Quality 14/20, Value 15/20

Farmhouse stays
Farm vacations provide an alterna-

tive to hotels. In addition to their agricul-
tural pursuits, many offer rooms or vaca-
tion apartments. Although the locations 
may not be as convenient as hotels, the 
lower prices and farm atmosphere are 
very luring. In addition, they give visi-
tors a chance to experience the essence 
of the Zillertal: its careful use of the land 
that sustains its inhabitants.

Tannerhof
Off the main road leading from Zell 

to Mayrhofen, not too far beyond Hotel 
Theresa, is the Tannerhof, an 18th cen-
tury farmhouse with the original sundial 
on the façade. The rooms are furnished 
with antiques, including many colorful, 
hand-painted cabinets from the Zillertal. 
A small orchard grows adjacent to the 
house and a large barn houses a dairy 
herd during winter. (During the sum-
mer, the herd is pastured in the family’s 
mountain meadow.) Tannerhof rents 
both an apartment for up to six people 
and double rooms. Both the apart-
ment and double rooms are decorated 
with care and radiate the warmth of 
the Egger family (distant relatives of 
the family that owns Hotel Theresa.) A 
hearty breakfast is included with the 
room—and much on the table—milk, 
breads, bacon, jams, yogurt, and juice—
is produced on the family farm. Dinners 
featuring local produce are also served.
Daily Rates: €52-58 per person per day 
(Halbpension is available)
Contact: Tannerhof, Talstrasse 34 , A-
6280 Zell im Zillertal, tel. +43 (0)5282 

2316, tannerhof@tirol.com, www.hotel-
pension-tannerhof.com
Rating: Quality 16/20, Value 16/20

Bloserhof
Across the river from Zell through 

the fields and up the mountain (altitude 
800 m.) is this fine location for someone 
with a car seeking peace and quiet. The 
house overlooks the Ziller valley and 
Zell. The apartment can sleep eight 
people, but three or four would probably 
be a more comfortable number. It’s a 
working farm with a schnapps distillery 
which is open for visits and samples. 
Food is locally sourced and rooms have 
large balconies with kitchen areas.
Daily Rates: €36-112 per person plus 
€30 – 50 final cleaning fee
Contact: Bloserhof. (Appartement/Resi-
dence), Zellberg 9, A-6280, Zell im Zil-
lertal, tel. +43-5282-4194, kaschmann.
christine@aon.at, www.bloserhof.at
Rating: Quality 14/20, Value 15/20

As airlines partnered in various 
marketing agreements, and other travel 
related companies (hotels, car rentals, 
credit cards) joined in the programs, the 
carriers discovered the revenue possibili-
ties inherent in their mileage programs. 
Soon the ability to earn miles could be 
totally disconnected from actually flying. 
The programs became huge earners for 
the carriers, with some reporting that 
post-9/11 the only profitable exercise at 
many airlines was the sale of miles.

While flown miles still formed the 
basis for preferential treatment and 
status, the number of spendable miles 
skyrocketed.

Enter Alliances
 One of the primary purposes of 

alliances is to allow frequent travelers 
the same privileges among a group of 
airlines, rather than being available on 
only one. The three major alliances are 
Skyteam, oneworld and Star Alliance. 
A big benefit to the oneworld group is its 
recent antitrust immunity (ATI) victory. 
Its members can now accrue and redeem 
miles on the same broad scale as the 
other two alliances. For example, prior 
to the ATI ruling, AAdvantage members 
could neither earn nor use miles on one-

http://www.hotel-braeu.at
http://www.hotel-braeu.at
www.dasposthotel.at
www.dasposthotel.at
http://www.ferienhotel-sonnenhof.com
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http://www.bloserhof.at


Gemütlichkeit 11 October/November 2010 

www.gemut.comhttp://theeuropetraveler.com
which to choose. As a result, here is rule 
number one, know what alliance your 
preferred airline is in and research just 
where its affiliates can get you.

A oneworld trip from Chicago to 
Paris can be accomplished on the Ameri-
can nonstop, via London on BA, or over 
Madrid with Iberia. Washington to Istan-
bul on Star carriers can include a Turkish 
nonstop or connections via Frankfurt, 
Munich, Vienna, Zurich, Geneva or Co-
penhagen on any combination of United, 
Lufthansa, Swiss, Austrian, Turkish or 
SAS. That is a lot of choice and the com-
ponent airlines can be mixed or matched 
as availability allows.

So don’t forget rule number one, 
know your alliance possibilities.  Each 
major alliance has a website (www.star-
alliance.com, www.oneworld.com, www.
skyteam.com) which lists the member 
airlines and provides information on the 
routes covered and special offers that 
exist by using the alliance for regional 
travel. Looking carefully at the maps can 
greatly assist in planning and may also 
provide alternatives to reaching a given 
destination. The one drawback is that 
inter-airline reward bookings must be 
made by phone, through the airline pro-
gram to which you belong. 

How About Upgrades?
While the idea of an upgrade may 

seem identical to a free seat, the airline 
views them very differently. The number 
of redeemable seats is determined by his-
torical booking patterns. When an airline 
makes seats available for redemption, 
they have solid data that there is a strong 
statistical chance that the seat would be 
unoccupied—another reason that seats at 
prime times are few and far between.

Upgrades, however, are subject to 
a different set of measurements, all of 
which generally disadvantage the pas-
senger seeking to use miles.

 First, by buying a ticket, you have 
assured that you will travel on a specific 
day and that may be a day when the 
carrier believes the aircraft will be full. 
There is no opportunity to adjust the 
date or time to another flight that might 
have seats available for upgrade.

 Second, upgrades are standard perks 
for the airline’s elite travelers. This group 
will automatically be given preference, 

world alliance partner British Air. Now 
they can.

The Problems Of Redemption
For the purposes of this piece, we 

will look at international redemption 
only, mainly because alliances provide 
more possibilities for use there than in the 
domestic market, where a smaller num-
ber of players can complicate getting to 
Hawaii or Orlando, and usage, except for 
Star, is limited to a single carrier.

There are two very important things 
to consider when trying to redeem miles; 
dates and location. Those who complain 
that miles are difficult to use over primary 
holidays forget that virtually everything 
is more complex and restrictive on peak 
dates. Even driving to Grandma’s house 
is more taxing on the Wednesday before 
Thanksgiving, so cut the airlines some 
slack. Only a few folks will get the limited 
seats for travel at such times and there is a 
good chance it might not be you.

Also, if you live in Paducah, Kentucky, 
which has two daily flights to Chicago on 
United—and nothing else—your oppor-
tunities are going to be more constricted 
than those of a New Yorker. Opportunity 
is predicated on availability, so you may 
have to consider alternative means of 
travel to a departure point with more 
flights in order to broaden your selection.

And, especially in the US, the alliance 
with which you are affiliated can have 
a significant effect on availability. If you 
have miles with a Star carrier and live in 
Atlanta, your journey is going to be more 
complex because Delta (and Skyteam) 
operate almost 75% of the seats from 
Atlanta, and Lufthansa is the only Star 
partner with international service.

In summation, the date you choose 
and where you live may not be deal 
breakers, but they can make the process 
far more challenging.

Alliance Pluses
When traveling internationally, the 

ability to mix and match carriers vastly 
improves your chances by providing 
multiple gateways and connections by 
using any of the partners in the alliance.

For those holding miles with a Sky-
Team airline, the group consists of 13 
members, oneworld numbers 11 airlines 
and Star has an eye-popping 28 from 

whether using miles or not. Catering to 
an elite flyer who spends $100,000 a year 
with the carrier will immediately trump 
your willingness to part with upgrade 
miles for a one-off journey.

Third, those business and first seats 
represent possible revenue. Frequent 
travelers know that at the time of depar-
ture airlines may offer upgraded seats for 
a flat amount; far below the actual cost, 
but incremental revenue nonetheless.

Finally, while in principle miles can 
be used across an alliance for upgrades, 
partners are far less interested in grant-
ing an upgrade to a partner’s infrequent 
traveler than they are to rewarding one 
of their own frequent travelers.

Upgrades can and do happen but 
are generally more difficult to attain. An 
upgrade has far more strategic “value” 
to the airline and, faced with perhaps 10 
requests on a given flight, the carrier will 
choose the passenger most likely to bring 
continued revenue and benefit.

Other Stuff
Most of the rules that apply to paid 

tickets also apply for award tickets. For 
instance, stopovers are allowed; usually 
one per trip and the ultimate destination, 
called the turn-around point, is different 
than a stopover.

 An example, I recently used Star 
miles to go to Asia. My itinerary was 
San Francisco/Los Angeles on United, 
LA to Bangkok on Thai with an immedi-
ate connection to Hanoi, again on Thai. 
Hanoi was my stopover and five days 
later I flew Thai back to Bangkok; my 
turnaround point. A week later I returned 
to San Francisco via Seoul using Asiana 
to Seoul and United transpacific. All that 
fell within the 125,000-mile charge for a 
Business Class award to Asia.

As long as you have only one stop, 
whether outbound or inbound, between 
the origin and destination points, you 
are within the allowed parameters.

You can also travel on what is called 
an open jaw, in which the point of ar-
rival and point of departure differ. If you 
want to take a Rhine cruise, for instance, 
you can use any combination of alliance 
carriers to get to Amsterdam and use a 
different set for a return from Budapest. 
This eliminates the need to backtrack 
and can provide the best routing for your 

http://www.staralliance.com/
http://www.staralliance.com/
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http://www.skyteam.com/
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journey. It also means that if you cannot 
get space from Paris on the desired date 
of travel, seats might be available from 
Brussels using a quick train connection.

In most cases, stopovers and open 
jaws are not both allowed unless the 
stopover is at a connecting point along 
the route, such as a couple of days in 
Chicago on a San Francisco-Chicago-
Zürich itinerary. A side trip to Paducah, 
however, would not be allowed.

Alternatives
Due to the vast number of miles in 

distribution, airlines have gradually 
expanded their redemption possibilities. 
Some will grant last-seat availability at 
much higher redemption levels. In such 
cases a quick cost/benefit calculation can 
be used to determine the best course of 
action (use two cents per mile).

Others have put programs in place 
that allow for a combination of cash and 
miles to be used as payment. This is es-
pecially beneficial for those with smaller 
mileage balances, allowing them to re-
deem miles and save some cash as well.

Finally, there are other component 
parts of the trip such as hotels or tours, 
that may be eligible for mileage redemp-
tion. If the flight is paid but the hotel is 
purchased with miles, the overall cost of 
the journey is still reduced.

It pays to research alternative uses 
for miles as these may be more beneficial 
in specific cases than flight purchase.

Three Keys 
It is almost guaranteed that you will 

be able to use miles for travel if you are 
flexible, creative and knowledgeable. 
Checking online, you may find that there 
is no United availability from St. Louis 
for Frankfurt using United flights. But if 
you are willing to use Lufthansa, Swiss, 
Austrian or SAS over six possible gate-
ways and routes, there is a good chance 
that you will get where you want to go, 
near the dates you want to travel. But, 
again, that will not include Christmas or 
other prime travel dates when the odds 
truly are stacked against you.

If we return to the opening reference 
and view miles as a form of currency, 

DEAR SUBSCRIBER
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Good Hotel & Rental Car
The Hotel Rebenhof you profiled in 

Neuweier near Baden-Baden was super.  
Large gorgeous room, fantastic view of 
the Rhinetal, and excellent cuisine com-
plimented by lovely local wines. All for 
a very good price and the Ziegler family 
that runs it are also very nice.  

 Also, the Europcar folks in down-
town Frankfurt were friendly and ef-
ficient and instead of the Passat we had 
contracted for presented us with an 
almost new Mercedes C-220 wagon that 
was super to drive with loads of room 
for our stuff.  Return at the Frankfurt 
airport was quick and easy.

Dr. & Mrs. richarD switzer
Via e-Mail

The Anker: a Mixed Review
We recently stayed five nights at the 

Hotel Anker in Martheidenfeld, which 
is in your hotel listings. Had a “Comfort 
Double” at € 99/109; spacious, well ap-
pointed, excellent lighting, super bathroom 
and a large balcony (which I always seek 
for a cigar, while wanting a nonsmoking 
room) with the most comfortable balcony 
chairs I’ve encountered. Excellent buffet 
breakfast at €5.

Dined one night in the acclaimed 
Weinhaus Anker, and was quite 
disappointed. A short menu of grouped 
items with almost no a la carte offerings, 
and vastly overpriced. Then dined twice 
at Hotel Zur Schöenen Aussicht with 
excellent menu, food and service—at 
half the cost.

Highly recommend the Hotel Anker 
(particularly Comfort rooms), but 
thumbs down on Weinhaus Anker.

In leaving Martheidenfeld on A3, to-
ward Würzburg, we had the misfortune 
of sitting for four hours without moving.  
Must have been a terrible accident, of 

which we never saw any signs. As A3 
is the major route going east from the 
Frankfurt area, I suspect the queue could 
have been 20 kilometers long.

Stayed two nights at Hotel Guten-
berg in Strasbourg, which gets strong 
reviews to which I add.  A Superior 
Double at €101, included a good buffet 
breakfast. Great city center location, two 
blocks from the Cathedral; adjacent to 
excellent shopping. Underground park-
ing 50 yards away was expensive at €20 
a day, but super convenient in the heart 
of a good size city.  Highly recommend.

Bill Bohnhoff
Via e-Mail

German Wine Road Approval 
We totally agree with the “Editor’s 

Choice” (September 2010, German Wine 
Road) that Landhaus and Weingut Wilk-
er, Pleisweiler-Oberhofen, is of the finest 
quality and value!

We just returned from our annual 
trip to visit friends and to enjoy the area 
Wein Fest. The Wilkers are perfect hosts! 
One thing to add to your report is the 
outstanding Flammkuchen served each 
Thursday evening during the autumn. It 
is crisp, hot, and delicious!

This year Jürgen Wilker entered his 
2009 Riesling wines in the International 
Riesling Competition and was awarded 
the Special Prize for “Best Riesling Col-
lection.” This competition included some 
1,900 Rieslings from 10 countries. That 
says something about the quality of his 
wines!

 We thank you all at Gemütlichkeit for 
your wonderful advice about so many 
different aspects of travel in Europe.

BoB & carole freDericks
Via e-Mail

Big Change at Oktoberfest
I just returned from the Oktoberfest 

in Munich.  It was the first year that “no 
smoking” was the rule inside the tents, 
and it made all the difference in the 
world.  I remember in previous Okto-
berfests (haven’t missed one since 1965!) 
just being inside the tent necessitated 
a change of clothes and a shower after-
ward. Now, the air is cleaner, the beer 
actually tastes better, and it is a far better 
event…

art Black
Via e-Mail

then those with mileage balances need 
to spend their miles with the same eye 
to value and benefit that one applies 
when spending cash. And as with cash, 
informed, well-researched expenditure 
brings the greatest satisfaction.

Ron Kuhlmann is the former San Fran-
cisco station manager for Swiss Air and now 
writes about the airline industry for a variety 
of trade publications.
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